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BRIDAL INDUSTRY THRIVES WHILE OTHER RETAILER’S STRUGGLE
The inside look at the multi-billion dollar Bridal Industry

Local Bridal store owner [YOUR NAME] of [NAME OF STORE] and author joins forces with the leading bridal and special occasion stores in North America to publish a tell-all insider’s look at the bridal retail industry.

One of the reasons the bridal industry has thrived is because of creative marketing concepts and establishing weddings as a top priority in consumer spending. Weddings are becoming the event of a lifetime, more so now than ever before. That message is reinforced by a group of the leading bridal and special occasion stores in North America.

Every bride wants there day of being a princess. And every bridal shop is vying to be the premier resource for today’s bride. That is why when a store is selected as one of America’s top special occasion retailers it’s an honor, to be recognized. [YOUR NAME], owner of [STORE NAME] is one of those experts and one of the featured authors of 101 Secrets Every Bride Needs to Know about Buying Wedding Attire. Compiled by Specific House Publishing of Boston and Orlando, this is the first book of its kind in the bridal/special occasion retail industry.

“Bridal attire is a highly specialized industry,” said Rick Segel, Specific House Publishing president, an accomplished author and industry expert. “But it’s also a localized industry. Every city has it’s “go-to” couturier. These are the top bridal shops in the country, the ones we targeted to contribute. Collectively, these shops contain a vast goldmine of knowledge.”

Added [YOUR LAST NAME], “This is a groundbreaking move for the bridal industry as a whole. We’re delighted to be included. We get to share our favorite tips on a national — even international — scale, with readers everywhere. We also get to learn from our peers across America. Their advice becomes added value for our customers, as well.”

101 Secrets Every Bride Needs to Know about Buying Wedding Attire is available from [NAME OF STORE’S] website [YOUR WEBSITE ADDRESS – ASSUMING YOU ARE OFFERING IT ON YOUR WEBSITE].
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